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JKCIEPTHOE 3AKJIOYEHUE Ne201/2023
O BO3MOXKHOCTH ONTYBJIMKOBAHUSI

[Toctosnno  peiictByiomas  TexHuyeckas KOMHUCCHUSL 110  3alluTe
roCy 1apCTBEHHOM TalHbI benepanbHoro roCy1apCTBEHHOIO OI0KETHOTO
00pa3oBaTebHOroO YUPSKAEHHUs  BBICIIErO  0Opa3oBaHMs «BiaaguBocrokckuii
FOCYIapCTBEHHBIN YHUBEPCHUTETY, PaCCMOTPEB CTaTbIO HAa TeMY «AHAIIU3 CTPYKTYDbI
NOTPEOUTENBLCKOIO PErHOHAIBLHOTO TYPUCTCKOIO pbIHKa» (Analysis of the structure of the
consumer regional tourist market)

(HazBaHue padoThI)
aBTopa (oB): I'opounukosa E.B., Jlextsauckas JI.B.
HMOATBEPIKAACT, YTO B MPEJCTABIEHHOM HAYYHO-TEXHHYECKOM MaTepuae He COJEPIKUTCS
CBEJICHUI, COCTaBJISIOLIMX FOCYapCTBEHHYIO TaliHy, CIy)KeOHYIO WiIH KOMMEPUYECKYIO
TaMHbL, MPENSTCTBYIOIMX OTKPBITOl 1y OJIMKaLIUHA.
3aK/IIOYEHNE:  PACCMOTPEHHBII Hay4YHO-TEXHUYECKHUH MaTepual MOXKET ObITb
Ony0JIMKOBAH B OTKPBITOH MeuarTy.
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