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OETOBOVI DTUKET B CTPAHAX ATP: KUTAV, FOJKHASI KOPES, ATIOHWS

M.B. Nop6yHoBa, cTapLumii npenogaBaterb
A.J. KyuuHa, 6akanasp

Braousocmoxkckuii 2ocyoapcmeenuwiil yHugepcumem
Braousocmox. Poccus

Annomayusn. Cmamos nocesujena npooaeme cxoocms u paziuyuil 8 ouznec-asmuxeme cmpan ATP. Ku--
mae, FOoicnoti Kopee u Anonuu. Aemop uccinedyem ocobennocmu paboueil Smuku OAHHbIX CMPan, a maxice
NpPOBOOUTH CPABHUMENbHYLIL AHAIU3 KPUMEPUES.

Knrwouesvie cnosa: denosas Kynbmypa, 0e1080U d3muKent, 0e106bie OMHOUEHUS.

BUSINESS ETIQUETTE IN THE PACIFIC REGION: CHINA, SOUTH KOREA,
JAPAN

Abstract. The article raises an issue of similarities andedénces in business etiquette of the Pacific Re-
gion’s countries: China, South Korea and Japan. &bthor explores the features of work ethics of¢heoun-
tries and analyses the criteria.

Keywaords:business culture, business etiquette, businessaeta.

Relevance.Nowadays it is impossible to imagine the absencangf cultural, economic and political
contacts between countries. Due to the fact of suelide cooperative activity, there is a need ke tiato
account such an aspect as specifics in businepsett. Asian countries in general and the Pao#gon
ones in particular have a number of unique feattivasare not found in other countries, so it isahliely
necessary to know and take them into account imég®tiation process. In this article work cultofethe
Pacific Region’s countries, such as China, SoutfeK@nd Japan, will be examined.

Purpose and tasks.The purpose of this research is to compare busie#scs in China, South Korea
and Japan. The tasks are data collection and @alyimformation, its structuring and article diea on the
basis of verified sources.

The research methodsre literature study, text analysis and its forealon.

It is a well-known fact that currently it is impdiske not to have any economic, political and cudtue-
lations between countries. Such alliances provigatgoenefit to all parties. That is why the knayge of
business etiquette of other countries is necesgampecially today, we should study Asian countlieier
due to their closeness and profitability. The ddfece between Asian and European working cultses i
enormous, but it is a need to adjust to it for mmest productive meetings and deals. In this rekelavdll
compare Chinese, South Korean and Japanese waoukesul

Chinese business cultureln recent years, China has strongly strengtherse@asition in the global
economy. Due to their economic expansion, the wivoled studies Asian ethics in general and Chircese
in particular. In some aspects, the Chinese arebieg to adapt to European business standardshbint
etiquette is still quite unique.

Chinese business culture is mainly based on teaditand hierarchy and many aspects arise from this.
First, Chinese partners seek long-term deals. lismréason, they prefer to form a close human cotiiore
before signing a contract. Second, a strong hikyais still there. People in China usually ented ésave a
room in hierarchical order. So if you are aboub&we a business meeting with a Chinese partnep, tkee
in mind and respect their traditions and moralsrditbeing punctual is important. In most Asian ctes it
is considered rude to be late, so better come eady least in time. Fourth, beware of numbet & $imilar
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in pronunciation with the word «death», thus itisnmon not to have fourth floor, for example. Bettet
have a meeting at such date. Fifth, try to leames@€hinese words before an encounter. Chinesegappl
preciate the attempt in studying their historytatd and language. Sixth, it takes time to estaltlissiness,
as Chinese partners prefer to have small-talksrédfee exact work conversation. Seventh, the cdnaiep
«saving face». In general, it is significant to édavclear reputation and be as respectable admossishow
the partners you are trustworthy.

Summarizing, to be viewed as a professional in China you nedthve such qualities: patience, cau-
tion, persistence and composure. It is necessapdnd quite a lot time establishing connectiorth tiese
partners, but it will definitely pay off in the fute as relations tend to be long-lasting.

South Korean business cultureKoreans are considered to be new participantaternational busi-
ness. After the rise in popularity of Asian cultuespecially Korean culture due to the popularitk-@op
and doramas, many companies see Koreans as iirtgrpspple to deal with. That said, doing busiriass
Korea is currently profitable and they are congddp be quite stable partners.

It can be said that South Korea is somewhere betéa and Japan in business etiquette. First, the
hold respect for authority and are hard-workingkelin most Asian countries, people live at work ane
mostly workaholics. It is important for them tofiliithemselves in their career. Second, therevenea term
«Kibun» for a concept of «face saving». Thoughsitnbt exactly the same as, for example, in China.
«Kibunx» is wider, its idea is that people shouldiagls maintain a positive attitude. Koreans shotidtk h
negative emotions and always be considerate. TKotkan business partners prefer to stay emotipdagh
tant and formal. So while dealing with them it excassary to be respectable and cold-headed. Feayting
«no» is considered rude, so there will be hintsrfautlirect indicators of their displeasure. Studgyplan-
guage or small face expressions to get a bettardtithe feelings. Fifth, things often move at@sdr pace.
The reason is it's a collective decision and alhfgoshould be discussed and it takes far more tirae in-
dividual verdict. Sixth, appointments for meetirsge made in advance, even a few weeks beforehgod-f
sible. Being late is also a sign of bad attitude mranners. Seventh, let’s talk about gender eguali§outh
Korea. In business women are poorly representéidegsare seen like second-class people. Many met do
value their ideas and presence at work. That's mvsybetter to send men on business negotiations.

To summarize, Koreans are some kind of specific people. Theybath persistent and aggressive in
business as well as closed to openly expressiragdiement with the partner's opinion. They tenddb
straight to the point avoiding distracted conveoset At the same time, negotiations with them rpayde-
layed due to the collectivist culture of Koreans.

Japanese business cultureThe Japanese value greatly the respect towardsedssgsetiquette and re-
lated ceremonies and traditions. This also applidsreigners negotiating with them. So, if you &rear-
ticipate in a business meeting with the Japaneserécommended to learn about some features ohéss
culture in Japan, to not cause misunderstandintpsyeur partners and to not offend them.

Japan has one of the largest export statistics dayga Thus, dealing with Japanese partners may be
crucial for anyone and it is better to understdrartbusiness etiquette. First, businesspeopleisncountry
do not fully trust outsiders for a long time. Iké&s far more effort to gain actually stable andrsjrwork
relationships. Though there is a possibility yoli wever be seen as an equal at all. Second, ikeouth
Korea, workplace is highly dominated by men, keegt in mind when having meetings. Third, unlike in
most Asian countries, schedules are very tightajpad. No small-talks and stretching time are wekeom
Work-related topics and questions only. Fourthyttend to avoid conflicts at all cost. True emosicare
hidden for the sake of politeness and, like in fnes countries, «face saving». Fifth, hierarchyetaglace in
all life spheres. Entering and leaving a room, ingaigreeting and so on are controlled by statut age.
Better wait for the other party to guide you notrieke any mistakes. Sixth, bowing as a sign ofees@a-
pan is becoming increasingly Europeanized, but soonepanies still prefer to bow. It is necessaryale
into account the wishes of partners, if they bolaow in return, if they extend their hand, it is wolimiting
yourself to a handshake. Also, when bowing, avaitting eye contact with the other person. Seventh,
printed documents. It is important to have prinlieduments in enough quantity to share with thenpast
Not all meetings require them, better ask in adeabat having some copies shows preparedness.efFurth
more, make an agenda in advance. This action olvsseriousness of intent and prepare the Japéorese
meaningful and productive dialogue.

Summarizing, during a business meeting, try to behave as ceaisegly as possible. Negotiations with
the Japanese often go smoothly, but this does eannthey agree with you. The Japanese always try to
speak softly and with restraint, they avoid diraetl harsh statements. Additionally, they are cgetetive,
so be prepared for them to give a minimum of infation during meetings.

So, now that the key characteristics for each agumive been identified, | will analyze and compare
them. There are way more both similarities anded#iices between the work ethics of these counbngd,
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will only make a brief comparison. For conveniertbe, result of this work will be presented in thenfi of a
table for similarities and differences in businesguette.

Similarities in business ethics between these countries:

1. Hierarchy. All of these countries hold a strong hierarchy eegpect towards elders and people with
higher rank.

2. Face savinglt is important to keep reputation on the higheleand present oneself in a manner be-
fitting one's status.

3. Saying no.Saying no could be considered offensive, espgdialpublic due to face-saving culture.
That said, it is important to understand hints bads polite and delicate as possible.

Differencesin business ethics between these countries:

1. Level of closenesdn China it is important to build strong interpensl relationships before making
a deal. In South Korea they tend to be emotiorditant and formal, strict separation of workingl amther
relationships. In Japan, they do not trust foreigrier a long time.

2. Pace.In China and South Korea signing a contract takese time. Establishing contact and satisfy-
ing all requests of the other party are way slotlvan, for example, in European countries. In Jaoaedule
is strict so they reach consensus faster.

Table
Similarities and differences in business etiquette
China South Korea Japan
Hierarchy Strict Strict Strict
Face saving Strong The strongest Strong
Saying no Indirect Indirect Indirect
Level of closeness| Strong interpersonal relatigrsshi Distant Very distant
Pace The slowest Slow The fastest

In general, these countries of the Pacific Region are venjlainto each other for us Europeans, but
each has its own unigue features that are wonyfmgebn. However, there is a tendency towards Eesop
zation of business etiquette of the mentioned c@stbut they still remain exclusive in their sifies,
which is extremely interesting to study and analyze

To conclude,nowadays countries of the Pacific Region, suc@kisa, South Korea and Japan, are ap-
pealing for business all around the world. To makgotiations more successful and business relations
stronger, it is important to consider others cealsuand traditions in general and business ethiddemtures
in particular. The rise of the economies of theifRaRegion countries encourages a huge interestt@rna-
tional relations, which in its own way promotes alictates mediation with different partners. As@un-
tries may be harder to understand for Europeansdmpromise is always the best option.
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