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JKcnepTHoe 3aKia0vYeHue Ne 67/2023
00 ocyuiecTBJICHHH oNepalHuii ¢ npoayKuuei (ycayramu), CBA3aHHbBIX C
BHELIHEIKOHOMHYeCcKOM AesiTeqbHOCTHI0O PI'BOY BO «BBI'Y»

Komuccust no skcnoptHomy koutpoiio ®PI'BOY BO «BBI'Y», paccmorpes
3asiBiicHue Jlextanckoit JI.B. Ha nyOnukanuio crateu aBTopoB: ['opomnukoBa E.B.,
Jlextanckas JI.B. Ha TeMy «AHanu3 CTPYKTYPbI MOTPEOUTENLCKOIO DPErMOHAIBLHOIO
TYpUCTCKOro poiHka» (Analysis of the structure of the consumer regional tourist market)
NPHUIILJIA K BEIBOAY O TOM, YTO B MaTepHalle He COJAEPIKUTCS UHPOPMALIUS OTPAaHUYCHHOTO
JIOCTYTA.

Ha mnybnaukanuio Marepuaja HET HEOOXOAMMOCTH [OJIyyaTh —pa3pelieHre
LCHTPAJILHBIX BEIOMCTB (MUHUCTEPCTBA, BEJJOMCTBA WJIU JPYroii opraHu3anumn). B cesizu
C 9TUM, KOMHUCCHS 10 dKCOpTHOMY KOHTposto @I'bOY BO «BBI'Y» nocranoBusia, uto
pacCMOTPEHHBINH MaTepUanl MOXKET ObITh OMYOJIMKOBAH B OTKPBLITON MevyaTd B COOpPHMKE
MarepuanoB MexlyHapoJAHONH Hay4YHO-MPAKTHUYECKONH KOH(pEpeHIMH « IKOHOMHUKA
OPEANPUATHI, PETMOHOB, CTpaH: aKTyalbHbIE BOIPOCHl M COBPEMEHHbBIC aCHCKTHI»
(u3parenbcTBO «Hayka u mpocselenney) (Poccust., r.llensza).
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