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ОСОЗНАННОЕ ПОТРЕБЛЕНИЕ В МОДНОЙ ИНДУСТРИИ  
КАК МИРОВОЙ ТРЕНД БУДУЩЕГО  

Е.А. Василевская 
бакалавр  

А.Л. Кучеренко 
канд. искусствовед., доцент 

Владивостокский государственный университет экономики и сервиса  
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В настоящее время индустрия моды развивается стремительно, швейные компании про-
изводят около 150 миллиардов одежды в день, и более половины этих вещей не пере-
рабатываются – они просто выбрасываются, как мусор. Этот факт заставляет нас пе-
ресмотреть наши взгляды на потребление и переработку одежды, а также мы должны нау-
читься быть более ответственными, когда покупаем очередную ненужную вещь. Сегодня су-
ществует понятие «быстрая мода», используемое в современных журналах, интернет 
статьях и даже в книгах на эту тему, это дает нам информацию о том, что полный произ-
водственный цикл в индустрии моды оказывает огромное влияние на экологическую обстанов-
ку в мире. Каждый современный человек должен помнить о том, что одна покупка одежды 
сегодня однозначно влияет на состояние среды в будущем, и все мы заинтересова-ны в созда-
нии и поддержании тенденции на осознанное потребление ради себя и будущих поколений лю-
дей на планете. 

Ключевые слова и словосочетания:  быстрая мода, вторичная переработка, окружаю-
щая среда, индустрия моды, сознательное потребление, экология, пластик, будущее планеты 

CONSCIOUS CONSUMPTION IN THE FASHION INDUSTRY  
AS A WORLD TREND OF THE FUTURE  

Nowadays the fashion industry is developing dashingly, clothing companies produce 150 billion 
clothes a day and more than half of these things are not recycled – they are simply thrown away like 
garbage. This fact makes us rethink our views on consumption and clothing recycling and also we 
should be more responsible when we buy another unnecessary thing. Today there is a concept – Fast 



 

 

Fashion is in new magazines, Internet articles and there are even some books on this topic so it shows 
us that a full production cycle in fashion industry has a huge influence environmental situation in the 
world. Every modern person should remember that one purchase of clothing today definitely affects 
the state of the environment in the future, and we are all interested in creating and maintaining a 
trend for conscious consumption for the sake of themselves and future generations of people on the 
planet. 

Keywords: fast fashion, recycling, environment, fashion industry, go green, conscious 
consumption, ecology, plastic emissions, future of the planet 

What is Fast Fashion? 
Today, the fashion industry is actively thriving and makes millions of people around the world 

almost completely change their wardrobe with the onset of the new season. Clothing manufacturers 
allow you to buy a new thing every 2-3 weeks for an extremely affordable price, allowing ordinary 
people to wear what they saw at expensive shows of famous fashion houses like Dior, Yves Saint 
Laurent and Chanel. Meanwhile the company does not care about the quality of products, because the 
fashion will pass and people will want to wear a new trend, and this entails a quick failure of poorly 
made «fast» things, and the consumer will be forced to come to the store again and buy a new one. 
This concept of production and promotion of clothing in the English-language segment is called «Fast 
Fashion» and is currently an urgent environmental problem and, in particular, in the field of conscious 
consumption and further processing or disposal of unsuitable clothing. 

In order to identify the citizens’ opinions and preferences in buying clothes we have conducted a sur-
vey within the city of Vladivostok in 2020. There are 86 respondents, including 80,2% women aged 18-25 
mostly students who buy new clothes every 1-2 months, while facing the problem of «nothing to wear». 
Certainly this can be the result of various reasons, but the main one is that clothes simply go out of fashion, 
and modern people are not ready to wear an inactive trend from their wardrobe. And although most of the 
respondents said that they buy clothes solely out of necessity, nevertheless, buying a new one once a month 
or two is already a signal that people are exposed to new trends in fashion.  

How often do you buy new clothes?  
Very often, once every 2-3 weeks……………..8,1%  
Periodically, once every 1-2 months…………..43% 
Every 3 months before the season changes……33,7% 
Very rarely, once a year or more………………15,1% 

 
 

Рис. 1. Покупка одежды» 

Do you face a "nothing to wear" situation? 
Yes, constantly, I really do 
few things……………………………….15,1% 
Yes, constantly, but I have a lot of things 
in the wardrobe………………………….33,7% 
No, I always calmly combine my own 
things, I have a lot of them……………...27,9% 
No, I don't have many things, but I don't 
I'm worried about the choice 
clothes for every day……………………23,3% 



 

 

 

 

Рис. 2. Нечего надеть 

Impact of Fast Fashion on the environment 
According to Forbes magazine, 150 billion items are produced every day [2], while the average 

life of a single item has been reduced by 5 times compared to the beginning of the century [3]. Based 
on this data, it is easy to conclude that the majority of people buy tons of clothes without wearing in 
everyday life more than a half of what is stored in their closets, and about 20% of newly produced 
things are never worn at all [3]. Such figures do not cause much financial damage to clothing compa-
nies, since within the framework of the concept of fast fashion, clothing is made in such a fast order 
that new collections are released almost every week, which entails extremely low quality of raw mate-
rials used and eventually finished items. Also, we must not forget that the textile industry has always 
been one of the darkest corners of the world economy. As a defining product of the industrial revolu-
tion, textiles were crucial to the development of our globalized capitalist system, and their abuse today 
is based on the long history of slave labor in the American South, and although those times are long 
gone, it is still reported that there are immigrant workers in Los Angeles who fall victim to theft and 
wages, not to mention Bangladeshi, Chinese, Vietnamese, and other workers who face working condi-
tions that are grim at best and inhumane at worst. [7] 

It is no secret that 85% of ocean plastic pollution is caused by micro particles from synthetic 
clothing (we remind you that almost all clothing from fast Fashion brands uses synthetic materials in 
their products) [6], as well as during the dyeing of textiles, about 72 different compounds enter the 
waste water, 30 of which remain there forever. It is not difficult to guess that one of the most valuable 
resources on our planet – water, is under threat due to the production of millions of tons of clothing 
that is absolutely unnecessary in such quantities. Also, for the production of those artificial synthetic 
fabrics, a large number of trees are cut down, which can not affect the state of the environmental situa-
tion in the world. 

Recycling of clothes  
Unfortunately, not everything is so simple and with a seemingly favorable trend for the environ-

ment recycling of textiles and shoes is complex. Due to their production processes, clothing factories 
emit sulfur dioxide, suspended particles and nitrogen oxide into the atmosphere, the main sources of 
which are diesel generators used in such production [4]. 

Based on the above-mentioned problems, we can conclude that enterprises must adhere to a num-
ber of rules that can, if not improve, but at least not worsen the quality of our environment: 

Consideration of the environmental impact at the design stage of production, including the choice 
between synthetic and natural fibers; 

Work with industry partners to improve the efficiency of waste treatment processes and alterna-
tive paint and finish processes using less harmful chemicals; 

Use of tools such as the environmental module (for the Russian Federation – «environmental 
management module» in the framework of environmental reporting to Rosprirodnadzor) to assess the 
impact of production on the environment;  

At the same time, recycling clothes is not the only way to get rid of old things, many of the people 
interviewed in Vladivostok give old clothes to family members or friends, as well as donate them to 
churches or various funds to help the poor or orphans.  

What do you do with clothes you want to remove from your wardrobe? 
I throw it in the trash………………………………….39,5% 
I take them to special clothing recycling centers……...8,1% 



 

 

I take them in churches, orphanages and so on……….32,6% 
I give it to my friends / family members……………...53,5% 

 
 Рис. 4. Утилизация 

The best way, in my opinion, is to combine all these options. In this case, the recycling will not be 
so large-scale, and things that are not suitable for you can become a new thing for another person. 

However, any production is production, waste and negative impact on the quality of the environment 
is inevitable, and only in our power – in the power of ordinary consumers, to reduce the damage and try to 
influence the situation on our planet through a rational approach and conscious consumption. 

Trend for conscious consumption 
Today, in the era of the “go green” movement, many people, who are far from ecology, have be-

come interested in it and promote awareness in their purchases, awareness when choosing food, vehi-
cles, and this is really becoming a new fashion of the generation. Naturally, this also applies to the 
purchase of clothing, people now prefer clothes made of higher-quality material, respectively, at a 
higher cost, choosing, for example, not H&M, a Tri'co Cashmere, Ciel or something else from a more 
expensive and eco-friendly segment. [8] 

A group of such eco-friendly brands represents the antagonist of fast fashion – «sustainable fash-
ion», or otherwise «sustainable, slow fashion». The direct purpose of this concept is to use natural raw 
materials, as well as to reduce the speed of production, consumption and recycling by increasing the 
cost of purchases – carefully thinking through the purchase over several years, instead of having an-
other addition to the wardrobe that can only be worn once. 

Naturally, the cost of such eco-things will be several times higher than similar «fast» things from 
the mass market, which is more difficult to accept for ordinary people from the regions, whose average 
earnings are not set to spend nearly 5 thousand rubles on a t-shirt made of eco-cotton, in contrast to a 
synthetic thing that costs one zero less. However, here, as in many aspects related to the environment, 
the economy and politics of a particular country play a major role, rather than the desire of people to 
be aware of their consumption. 

So, what can a customer who does not have enough funds to shop in stores of the concept of 
«eco» and «Sustainable Fashion» do to improve the environmental situation in the fashion industry?  

The responsibility is simple-to buy what we really need, and also: 
1. Recycle (wisely) or change old clothes 
2. Choose quality over quantity, and avoid cheap clothing made of synthetic fabrics. 
3. Participate in activities to change clothes or share your old clothes with friends and family. 
As we can see, it is relatively easy to come to conscious consumption if you spend some time in-

trospecting your true needs regarding clothing and fashion choices. 
Conclusion 
To sum up, I note that the environmental situation and maintaining the proper state of our planet is a 

scourge of the 21st century, along with the freedom of thought and personalization of an individual. 
Fashion is an integral part of the culture of humanity, and it is only in our hands to make it as safe 

as possible, a kind of environmentally literate, without losing the opportunities for the creative abilities 


